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1/8/10 ..... Max Wycisk, CEO Colorado Public Radio.  
Subject:  CPR—The Benefits It Provides 
Metro Denver  

1/15/10 ... Andrew Romanoff .................. Cand idate, 
U.S. Senate 

1/22/10 ... President, AMG Trust Bank...Subject:  
World Economic Review 

2/5/10 ..... Justice Gregory Hobbs ......... Subjec t:  
Abraham Lincoln and Equal Access to Jus-
tice 

2/12/10 ... Bill Roth, CAO Mt. St. Vincent Home. 
Subject:  The Amazing Story of Mt. St Vin-
cent Home 

Jeff Stotler had our Inspira-
tional Message for today.  
“It’s an excerpt from a speech 
that I think summarizes every-
thing that makes up Rotary 
clubs and U’Hills Rotary Club 
in particular:   

No man is more important 
than The Team.  No coach is 
more important than The 
Team.  The Team.  The Team.  
The Team, and if we think that 
way, all of us, everything that 
you do, you take into consid-
eration what effect does it 
have on my Team?  Because 
you can go into professional football, you can go anywhere you 
want to play after you leave here.  You will never play for a 
Team again.  You’ll play for a contract.  You’ll play for this.  
You’ll play for that.  You’ll play for everything except the team, 
and think what a great thing it is to be a part of something that 
is The Team.  We’re gonna win it.  We’re gonna win the cham-
pionship again because we’re gonna play as team, better than 
anybody else in this conference, we’re gonna play together as 
a team.  We’re gonna believe in each other, we’re not gonna 
criticize each other, we’re not gonna talk about each other, 
we’re gonna encourage each other. 

“That was an excerpt from Bo Schembechler’s famous speech 
on ‘The Team’.  It really epitomizes who we are at University 
Hills Rotary Club.  Please join me in The Pledge: 

I pledge allegiance to the flag of the United States of 
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 American, and to the Republic for which it stands...one 
nation, under God, indivisible, with liberty and justice for 
all. 

Jeff continued:  “I have one other thing to talk about.  I’m go-
ing to leave early today, so I’ll take care of it now.  Our Rotary 
club is teaming up with the Rotary Club of Littleton to do, 
again, their Sweetheart Dance, their Valentine’s day, evening 
out with lots of fun.  This year it will be Saturday, 13 February 
2010, from 5:30 to 9:30 pm at Columbine Country Club.  The 
cost is $55 per person, or $110 per couple, or $220 for four or 
$330 for six.  We will include this announcement in the News-
letter and we’ll get some flyers out.  They will be toner killers 
for your printer.  Look out for it and let me know if you’re 
planning on attending.” 

President David thanked our greeters today...both of them. 

John Russell stood, informed us that he and his wife are visit-
ing and that he would like to join the club.  Well, now.  Sean 
Smiddy, Membership Chair, just might be able to take care of 
the matter by means of an application form.  Then, John intro-
duced his lovely wife Yelena Russell.  Yep, Sean just might be 
able to work John and Yelena into our membership sequence. 

Don Goe introduced our scholarship guest, Kristen Bren-
nan.  “Kristen is a junior now in aerospace engineering at the 
University of Colorado in Boulder.  Please give her a welcome” 
and we did.  Then, Bill Rector had another scholarship intro-
duction, David Schulz.  Bill asked Kristen and David for a few 
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Jeff Stotler 
Bill Rector being greeted by Rich Sattizahn and 

Dave Henninger greeting Paul Bauer 
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words about their scholarships.  “It’s somewhat unique to 
have these two at the same meeting.  Kristen was our first 
scholarship winner and David is our most recent scholarship 
recipient.  Kristen’s initial comment was, “Oh, wow!  I 
really appreciate the financial aid, and so do my parents.  I’d 
also like to say that I really enjoy coming to your meetings.  I 
really like to hear what different members of the club are 
doing.  I like meeting new people and I enjoy hearing your 
stories and hearing about what you guys did.  It’s a really 
great organization considering everything you do.  Thank 
you for everything and I’ll look forward to coming again.” 

David was similarly appreciative of our financial assis-
tance and for having him down to a meeting.  “Without the 
scholarship, I probably wouldn’t have been able to go to col-
lege, so it means a great deal to me, in engineering in CU 
Boulder, to be able to chase my dreams and go to a school 
that I love.  Thanks again for your support and I look for-
ward to coming down to future meetings.”  Bill  closed out 
the segment with his, “I think you will all agree that this a 
program for the club to be proud of.”  (No dissension from 
the assembled members.) 

And now for a few words from 
our Foundation Director, Fred 
Cron:   “I have several things I 
want to cover with you today 
since our last meeting with the 
District Governor, three weeks 
ago.  Since that time, I have 
received $11,090…$8,000 from 
one individual who I will recog-
nize later this year.  And, that’s 
in addition to the $12,000 that 
we’ve already submitted to Ro-
tary International (RI).  So, 
we’re at $23,000 and climbing.  

Also, since that time, we have three new members, brand 
new guys who haven’t made that commitment to the Rotary 
Foundation.  So, that brings the total to 15 new members 
since our campaign began two months ago. 

“We’re also going to have a number of current Rotarians 
in the last week.  I’ve started to process three members who 
will have two Paul Harris Fellowships (PHF) each.  So, we’ll 
have at least six there. 

“To give a face to what we’re doing...and maybe you’ve 
already heard it before, one single polio inoculation costs 
$0.60, that’s right, 60 cents.  So, with $11,000 contribution, 
our club alone will inoculate 18,000 people.  It impresses me 
as something of a miracle the leverage we gain both with our 
money, but also with the transfer of points.   

“Many people don’t understand the legacy that flows to 
the Foundation Recognition Points.  We’ve had several sister 
clubs that have assisted us in that realm as well as our own 
club.  I’ve been using club points also so satisfy the need.  
Then, several people in the Club itself have stepped forward 

by being contributors of their own foundation recogni-
tion points. 

“And, that brings me to the topic of 100% participation 
in the PHF.  Of the 33,000 Rotary clubs, worldwide, four 
percent, a little over 1300 clubs, have 100% participation.  
Only one club in our district, and there are 65 clubs in our 
district, District 5450, has ever attained that designation.  
That was the Lakewood Club, 1999.  Our Board of Direc-
tors met approximately a week ago at which I outlined our 
success so far.  We agreed that we want to be a 100% par-
ticipant in the PHF, in RY 2010 if possible.  And, I’m also 
100% sure that we can achieve the goal.  We just need a 
little more oomph (Bill Gates’ spell checker actually ap-
proved that oomph word).  I hope we can achieve it in six 
weeks, maybe even less.   

“I’d also like to give a bit of recognition to what Bill 
Rector said relative to our in-house foundation.  Of course, 
RI Foundation is international in its scope.  But, our internal 
foundation is very localized.  I don’t know how many have 
seen the E. Brent Hobson Foundation (EBHF) award, but 
it’s very similar to the PHF.  All the money goes to our 
scholarships and we also have a pin for those who have 
made a contribution. 

“Now, moving right along, I have a PHF for Dr. 
Bob...and I have problems with this guy’s last name:  
Deloian.  And, there are two other PHF awards...to Past 
President Linda James with a PHF plus one (one sapphire)
and also to past president and past district governor Dr. Don 
Goe.  His is for a PHF plus six (five sapphires).  Wear the 
medallions with pride, friends.  Wear them with pride.” 

President David introduced the next program element 
by informing us that our Community Service Committee 
has taken on a new charity, the Babies Now Foundation run 
by past president Roberta Greengard.  She is here today to 
tell us about it.  Roberta? 

Roberta:  “Thank you 
David...and thank you Com-
munity Service.  I’d like to 
tell you about the diaper 
drive we’re going to do on 5 
February for the Babies Now 
Foundation.  I’m not going to 
get into the logistics about it 
right now, such as do you 
bring checks?  Do you bring 
boxes of diapers.  Do you 
bring wipes?  What sizes?  
First, let me tell you what 
we’re doing. 

“Our mission is to pro-
vide diapers and wipes 
(DAW) to non-profit organi-
zations to help needy Denver area families raise healthy and 
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cover diapers.  They’re not food, so the diapers are ra-
tioned.   

“So, if the moms want to go to school or to work, they 
have to have diapers.  You might say, ‘Well, what about 
cloth diapers?’  Not good.  They get washed in the sink and 
they cause a rash when they’re put back on the babies. 

“Now for some truly exciting things.  On 1 January, we 
heard from Children’s Hospital.  They want DAW.  They 
have an adolescent mom’s program.  And, they feel that 
since the moms come for pre-natal care, they will be moti-
vated to come to well baby care and classes at Children’s 
Hospital if they also have DAW.  Specifically, they want 
them to come to their six month immunizations as well.   

“One more thing:  they think they want to pilot a dad’s 
boot camp because typically, when they find out that 
they’re going to be dads, they’re out of the pictuuuuuurrrr.  
Children’s Hospital said that if they have the diapers, they 
can tell the dads that ‘If you come to dad’s boot camp, we’ll 
give you diapers.’  Who knows?  It just might work.   

“So, my dear friends, is this right up Rotary’s alley or 
what?  If we get a lot of diapers on 5 February, they’ll all go 
to these needy classes.  And, we’ll continue to support the 
other non-profits to help babies to be happier and healthier. 

“Thank you for giving me the opportunity to tell you 
about the Babies Now Foundation.  You’ll hear more from 
me next week.” 

Question (Pool):  “I understand diapers—but how big 
are those wipes? 1 ” 

Answer:  “They really need the wipes, too.  They’re 
little tissue things that really do an excellent job of what 
they’re supposed to do.  But, the moms will never spend 
money on them.  They just……...don’t.” 

 

A cting Membership Chair, Sean Smiddy, was next up.  
His task?  Award a new member, Bob Deloian, his 

blue membership badge (BMB).  So, he gave him the BMB.  
They shook hands and that was that...almost.  If one goes 
back to the right column, page 2, one will see that this same 
Bob Deloian also was awarded the Paul Harris Foundation 
award, about 10 minutes before he received his blue mem-
bership badge.  Now, this has to be a rare event—he got his 
PHF fellowship before his BMB.  Does anyone remember it 
happening in the U’Hills Rotary club before 1/9/2010? 

Dick Rewey began his presentation with the advice that he 
is going to take the discussion up to the other end of GI 
tract by talking about diet (laughter) and weight control. 

“As you probably know, your body weight is deter-
mined by the balance/imbalance between food intake, ca-
loric energy, and energy expenditure through some activity 

happy babies.  We just revised that mission statement because 
when we were featured on Channel 4 news, in August, they 
didn’t say that we gave diapers to non-profit organizations to 
help in their missions.  And, we got so many phone calls and 
emails from individuals.  ‘Where can we get our diapers?’  We 
don’t do that.  If we get open packages, we can give them to 
food pantries.  But we work through non-profits. 

“When we started off in January 2009, we had two or-
ganizations:  Denver Health Foundation Newborns in Need, 
and the Institute for Children’s Mental Disorders.  Now we 
have 10 and the website will be revised because we have four 
more that came in in December.  So, I’m pleased to tell you 
that from the need point of view, the awareness has built.  Peo-
ple know that we’re a DAW source.   

“Here are a couple of examples of what we do.  The 
moms, the families, the babies get the diapers through the non-
profits when they participate in something.  So, the babies are 
not just clean and dry but they get an extra service.   

1. If they participate in baby developmental research stud-
ies, they can get their diapers and wipes there.   

2. If the moms bring their babies to a well baby checkup, 
for example Doctor’s Care, which provides medical 
services in the south metro area, they can get DAW as 
well as checkups. 

“A lot of the moms don’t have transportation and so they 
can’t get to the well baby checkups and the babies don’t get 
their immunizations.  But the moms are motivated and re-
warded—if they go they know they’re going to get DAW and 
their babies are going to get immunizations as well.   

“In December, we got an application from the Metro 
Community Provider Network, a non-profit that provides 
medical and health services to needy families in the entire 
Denver metro area.  Their letter said, besides saying it is fabu-
lous what we’re trying to do, that they get the babies at about 
two weeks.  That’s fine.  But, what they really want is to help 
motivate the moms to bring the babies in at six months for 
their immunizations.  They’re finding that the moms are a bit 
reluctant to do this because it’s so hard to get to their clinics.  
But, if we have DAW to give them, we’re going to get more 
babies immunized. 

“I’m not going to give you all the names of the non-
profits...they’re on the website.  These are moms who are at a 
level where they keep their babies and they’re trying to get 
their GED.  And they’re taking their babies on the busses to go 
to the center for their classes.  They’re pleased that the moms 
can get their diapers when they come to their classes.  If they 
attend a certain percentage of their classes, they will also get 
DAW.  Now, how good is that one? 

“Plus, several do parenting classes.  If they come to the 
parenting classes, they can get DAW.  We also do a safe 
house.  There, the moms acquire self sufficiency skills.  That’s 
more like an emergency kind of system but we want to support 
that as well.   

“At first, we wanted just newborn, size one, size two.  
Now we’re hearing that we need larger sizes too because some 
of these babies never get potty trained.  They just aren’t in a 
situation where they can learn that.   

“I may have mentioned before that food stamps do not 
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1  President David told Pool that, the age of the Wood children con-
sidered, he has plenty of wipes in his car.  He’ll show Pool what 
they look like after the meeting.  Great!  Pool can hardly wait. 
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great guy, a doctor, a urologist, and he knew what he 
was doing.  I’m not sure he knew why he was doing it.  
It was like he was rebelling, proving that he could han-
dle the stuff he couldn’t eat and drink as a kid. 

“In my case, I was brought up with the opposite.  It was 
like food was love.  Mother would say, ‘Well, I made this 
eulicock (sp?), this Norwegian sweet bread, for you.  You 
must have a second helping.’  And, if that didn’t work it 
was, ‘Oh, you poor dear.  You must eat to keep up your 
strength.’  Those kind of issues go with the maxim that 
more is always better. 

“And then the topper was, I was a kid during the last 
years of WWii, old enough to remember.  There was a thing 
called the clean plate club.  You were supposed to eat all 
the food on your plate or you were accused of aiding the 
enemy.  My older brothers, a couple of times, put that on 
me.  They would say, ‘Oh, you’re aiding the enemy, Japa-
nese and Germans.’  I’d say, ‘No, dammit and I’d eat every-
thing in sight.’  So pay attention to the psychology of what 
may be driving your eating habits. 

“Closing statistics:  What’s the payoff in doing this?  
You can maintain a healthy body weight with a medium 
range BMI (Body Mass Index) between 18.5 and 25.  You 
can add six years to your life span.  And, if you eat well, 
less meat, more fruits and vegetables, grains, etc., you can 
add another 10 years.  So, it pays to do it and you’ll be more 
healthy in the process, have a longer life and so—enjoy.” 

President David thanked Dick “for that 30 second 
presentation.”  Acknowledged and supported by most of 
those in attendance. 

Tom Benson introduced our speaker today.  “We’re really 
pleased to present Max Wycisk, the CEO of Colorado Pub-
lic Radio, this week.  He was born in Booneville, MO, went 
to high school in Moorehead, 
MN.  Now, for those who don’t 
know where Moorehead is, I’m 
from Grand Forks, ND.  That’s 
farther north.  In fact, we’re so 
far north that we’re 70 minutes, 
by phone, from Moorehead.  He 
went to Concordia College, right 
there in Moorehead, and then 
came down to the University of 
Colorado.  He got his MA and 
PhD from CU—in literature and 
philosophy.  Then, in the ‘70s, 
he started working as a volun-
teer for KCFR, as a volunteer 
announcer.  He stayed with them as they acquired KVOD as 
their classical music station when DU separated and started 
public radio in Colorado as a separate organization.  In the 
late ’70s, he became the CEO and is still the CEO of CPR.  
He’s married, has one child.  He’s received the NPR entre-
preneurship award and has been a member of the NPR 
Board, and the Colorado Symphony.  Max brought with 

such as exercise.  It’s very easy 
to upset that equilibrium.  Un-
fortunately, too many Ameri-
cans are imbalanced in terms of 
being over weight through over 
eating and under exercise, as 
you know.  And, you need to 
work on both sides of that equa-
tion for optimum health. 

“I’m not going into the 
exercise part because it’s been 
talked about.  We’ve had health 
club people and so on.  The 
only word I’d add to that is whatever exercise you do, it needs 
to be regular...several times per week.  Otherwise, you’re go-
ing to be disappointed in results.  It’s better to do limited exer-
cise regularly than intense exercise sporadically as I tend to 
do.   

“Diet really fascinates me much more and the good news 
about it is you can accomplish more by regulating it.  When 
you think about it, what we eat is one of the few things in our 
life that we have maximum control over.  A lot of things can’t 
be controlled.  For example, your ability to exercise might be 
compromised through injury or similar handicap.  But, unless 
you have to go on a diabetic diet, you have exquisite control 
over diet except here at these luncheons where it all goes out 
the window (laughter). 

“I’ll spend the last minute or two on understanding your 
motivations or drive that cause you to eat the way you do.  
Present factors, and it’s good to assess both present and past, 
you can get into certain eating habits driven by things like a 
work schedule.  In my case, I consistently have difficulty with 
working long hours.  Reason?  I go skiing some days so I have 
to work late to catch up, get home at eight o’clock, have a big 
dinner, then go to bed.  And, that’s about the worst thing you 
can do because most of those calories go to fat storage.  So, 
the French actually do something right (hard to believe).  They 
have their big meal in the middle of the day and tend to burn 
off the calories before going to bed.  So, they have much fewer 
problems with obesity than we do. 

“So, look at your present daily schedule, think about how 
you can redistribute those calories.  Some interesting work on 
nutrition, calorie intake and weight, done back at my alma 
mater in Wisconsin by Dr. Gordon Beck, the ‘50s and ‘60s, 
show that the same caloric intake is going to put less weight 
on if you eat in multiple feedings during the day.  Properly 
distributed, you’ll put on less weight than bunching it all into 
two or three big meals like most of us do.   

“So, look at our present factors...a lot of us, myself in-
cluded, sometimes eat like you’re still at the training table in 
college days...with a second and a third helping.  And then we 
wonder why the pants are tight. 

“Past factors in over eating:  a friend of mine, one of his 
struggles was when he was brought up, it was forbidden in his 
house to have soft drinks.  His parents would not allow soft 
drinks in the house.  And, no junk food.  Well, guess who 
spent the rest of his adult life, after he left home, gorging him-
self with three or four Cokes a day and chips and pretzels and 
every other kind of junk food you can imagine.  He was a 

Dick Rewey and Diet 
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him Bob Schenk to help with his PPS presentation.  So, let's 
give a warm welcome to Max Wycisk.” 

Max began with, “I’m going to talk today about journal-
ism in public radio from the vantage point of more than 30 
years experience in the field.   

“Colorado Public Radio is a statewide network—out to 
Durango in the southwest, Craig in the northwest, Boulder 
to the north, Pueblo to the south, a network of classical, 
news, and information stations.  How many in this room 
listen to either KVOD?  (hands up)—a lot of classical listen-
ers—or KCFR—a lot of news listeners.  Actually, more 
classical than news.  Very interesting.   

“We cover about 85% of the geography of Colorado, 
governed by an independent board of directors.  Our cumu-
lative audience, during the week, is about 400,000 people, a 
lot of people, n.b. Compared to the estimated population of 
Colorado of a little over five million, it’s about 8% of total 
‘people’  We also have about 20,000 listeners via the inter-
net. 

“You read a lot about broadcast diminishing, but that’s 
not quite true.  When you look at peo-
ple’s access to media, live TV has the 
highest reach in daily usage among 
adults:  95%.  Broadcast radio, not that 
far behind, 77%.  Then web, newspapers, 
and magazines fall below that.  Some 
people think of radio as an old fashioned 
media.  Some think its time has passed.  
But, again, that’s not quite true.  Broad-
cast radio reaches 77% and within that 
77%, almost 80% of the listeners at the younger end of the 
audience, those between 18 and 34, say they listen to broad-
cast radio on a regular basis.  So, it’s not a matter of radio 
falling off the end of the spectrum here. 

“Further, looking at National Public Radio (NPR), lis-
tenership has doubled in the last 10 years.  Nearly 26 million 
a week listen to NPR news.  That’s more than the number of 
people who subscribe to the top 50 newspapers around the 
country.  So, radio is doing very well when compared to 
print newspapers. 

“One of the major changes, and those who follow this 
know it’s a fact, that the advertising side for radio and TV 
has diminished considerably.  Classified items, that were 
key items for newspapers for years have now been sup-
planted by online services like craigslist.org and Mon-
ster.com.  It’s changed the entire landscape.  Now you can 
get news anywhere.  News has become something of a com-
modity.  Google is a clear example of that.  It didn’t even 
exist 10 years ago, being able to search for information very 
easily, separate from ordinary media content. 

“What’s happened in the media landscape is that some 
of us had sources we thought of as trusted sources.  For 
some it was the New York Times, some for CPR, some for 
the Denver Post.  But, this has been changing rapidly.  For a 
lot of people now, their information comes from Flicker, 
from Facebook, from sources you would not have even 
thought of five years ago as credible sources.   

“What’s emerging here, as key, is the ability to help 
people sift through this range of sources.  You can spend 

your entire life, now, online, looking for useful informa-
tion.  But, you rarely know what’s credible and what is 
not. 

“It’s a crisis for journalism.  Diminished revenue 
sources are causing newspapers, like the Rocky Mountain 
News, to fail or to cut back in dramatic ways.  There are 
fewer journalists reporting less news as these new models 
of news creation and distribution emerge.  And, the gap, the 
‘What’s at Stake?’ part is credible information. 

“As the number of news sources continues to prolifer-
ate, more and more we’re looking at what really matters 
and where does this credible information come from.  
There are a large number of news outlets but they depend 
on the old line news rooms.  It’s those old line sources that 
are threatened right now.  We have lots of sources, unlim-
ited information, but not a whole lot of sifting through and 
analysis leading to fact based reporting.  This is the credi-
bility part. 

“What is the role of public radio in all of this?  Public 
radio is looking at different ways that people access content 

also.  We will be, and are, looking at 
online, looking at how people access 
news via mobile phones and every other 
source.  It’s not so much a delivery sys-
tem as what people are getting through 
those systems.  
      “And what’s happening is, and 
those of you who listen to KCFR know 
what national public radio is, in addi-
tion to the national programming made 

for public right now, there is the local content.  As the 
newspapers have diminished, there are more and more peo-
ple asking CPR, ‘Can’t you give us more analysis, more 
facts about local activities?’  I’ll give you a couple of ex-
amples of programming that CPR is producing right now.”  
Max and Bob then played a couple of news items pertain-
ing to Colorado’s budget problems and local activity re-
lated to the federal No Child Left Behind program.  He con-
tinued that, “The key to covering that kind of news is peo-
ple, it’s researchers, it’s people who are sorting out the 
facts and preparing them for on-air coverage.  We’ll do 
more of this kind of coverage than we have in our history 
and intend to expand it.   

“The money for that comes from our subscribers, from 
our underwriters, and from targeted fund sources we’re 
able to put in place, a year and a half ago, a dedicated 
health reporter funded by the Colorado Health Foundation 
and here is an example of the kind of reporting done there.”  
There followed a recording of a reporter covering the his-
tory of swine flu in Colorado, it’s current status, and a short 
interview with a physician on the outlook for the rest of the 
flu season. 

“This kind of reporting is expensive to do.  One of 
public radio’s strengths right now rests on those in this 
room who are contributors and business underwriters.  It’s 
a revenue base that goes beyond advertising and rests on 
NPR national and international programming as well as 
local programming.  We cover a whole range of areas from 
national , international, and local events.  It’s more than 
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just sound bites.  It’s an analysis of important activity of in-
terest to the concerned citizen.  On top of that we have clas-
sical music throughout the day. On 90.1 FM, local news cov-
erage, dedicated coverage. 

“The audience for public radio reflects those of you in 
this room:  the highly educated audience, people who are 
engaged in their communities, people who are extremely 
loyal to their sense of place and a sense of behavior.  That’s 
what, in a financial sense, has kept Colorado Public Radio 
going through all these years...people who care about the 
content and are responsible enough to help fund its presenta-
tion.   

“What it comes down to for public radio, in terms of our 
focus, is that the basic qualities of journalism matter a lot to 
all of us.  You can find, when you look around at the various 
sources, that there is a lot of sensationalism, a lot of opinion.  
For CPR, that’s not our territory.  We believe in the role of 
information in a democracy.  We believe that that’s really 
critical, especially at a time when newspaper content contin-
ues to diminish, and the TV networks tend to focus on the 
sensational.  So, we’re talking about people who understand 
their communities, who want to know 
more about their communities, and be-
lieve that information is really critical to 
formation of opinions. 

“That’s my message.  Now, let’s see 
if there are any questions.” 

Question (Benson):  “What went 
into your decision to split all news format 
from classical music?” 

Answer:  “People tend to listen to a 
given outlet for one thing.  So, if there is 
more than one kind of content on a TV 
station or a radio station or in a magazine, 
it’s confusing.  So, the biggest complaint 
we were getting before we split out the 
news into two separate services was ‘We want more of this.  
We want more of that.’  And, the only way to do that was to 
split the content. 

Question (Wilson):  “How does Democracy Now and 
also the ?? Get together?” 

Answer:  “That’s a good question.  We’re talking about 
a program called Democracy Now that is heard on some pub-
lic radio stations and seen on public television and programs 
like All Things Considered, Morning Edition, and Colorado 
Matters, the primary public radio news. 

“Democracy Now tends to be an opinion program.  The 
real focus of CPR is that we want to give you facts, we want 
to give you information, and let you sort out what you want 
to do with that.  So, our place in the media world is ‘zero 
spin’.  It’s not to give you information from a point of view.  
It’s to give you fact based information and have you draw 
your own conclusions.  A lot of the media world these days, 
probably because it’s cheaper, probably because it can draw 
large audiences, is an opinion-centered, shouting, talking at 
you, rather than with you kind of approach.  I’m not saying 
that negatively because everything in its place.  But, it’s not 
CPR’s place.”   

Question (Gardner):  “Could you talk about your 

budget, where it comes from and how you spend it?” 
Answer:  “Thank you for asking.  About 55% of 

CPR’s money comes from individual contributors, over 
30,000 people a year contribute an average of a little over 
$100 each.  It’s a wonderful base!  There are so many people 
involved in that, the amount of money isn’t huge and it gives 
us the kind of editorial freedom we couldn’t have otherwise.  
In addition to that, there are about 400 businesses around the 
state that contribute through program underwriting.  They’re 
usually people who care about the content.  They’re not just 
folks who are making an advertising buy.  Then there is about 
7% of our budget that comes from the Corporation for Public 
Broadcasting, a matching grant that comes through Congress.  
Those are the three basic funding sources.”   

Question (Henninger):  “You recently spent a few days 
fund raising for the Colorado Symphony Orchestra.  One of 
the things that struck me is even though you have the classi-
cal station, singling out that particular organization to do fund 
raising for, what led to that particular decision vs. some other 
organizations that might have wanted that same opportunity.  
I understand it’s a very, very rare thing to get.” 

Answer:  “The Colorado Symphony Or-
chestra (CSO) is one of our primary pro-
gramming partners, so there was a clear 
connection right there.  We have broadcast 
the CSO over the last dozen years.  There is 
also a legal reason for this.  Public radio 
stations are prohibited from raising money 
for other organizations of any kind.  We 
were able to get a waiver from the Federal 
Communications Commission (FCC) that 
oversees these things, only because the CSO 
was a primary programming partner.  The 
FCC rules require that the assisted organiza-
tion must be a primary programming partner 
and that the organization must be in finan-

cial difficulty.  So, quite literally, the CSO is the only organi-
zation in Colorado that CPR could do this for.  It’s a one time 
kind of thing.  It will not happen again.  We’re very confi-
dent, after the fact, that CPR listeners helped the CSO turn 
the corner in terms of its own funding base.  They felt that 
their contribution was very important, culturally, in Denver, 
CO.”  

Question (Rewey):  “As a regular listener to NPR for 
years, back to the ‘70s and ‘80s, tell me if my perception is 
wrong.  My perception, in the news reporting areas, is that 
NPR used to have a more liberal slant to their news reporting.  
In recent years, the news reporting has become more impar-
tial, more in the middle of the political spectrum.  Are you 
hearing that from other people and agree?  And has the 
change happened sort of automatically, not influenced by 
very deliberate decisions at the top.” 

Answer:  “That’s a great question.  There have been 
several reasons about how the slant you describe came about.  
One is that when public radio started in 1970, it had very few 
resources.  So, there wasn’t much it could do.  Second, peo-
ple saw public radio as an alternative, not a primary source.  
In the last 10 to 15 years, public radio has become a primary 
source of information for a great many people as the rest of 
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the media landscape has changed.  That, I think, in combination 
with greater resources, has enabled public radio to do what it 
always wanted to do which is to be as objective as possible.  
But, the combination of limited resources and small audiences 
made that more difficult in the beginning.”  

Question (Wilson):  “Are NPR reporters paid anything 
near what the major TV networks pay theirs?” 

Answer:  “Let me just say that journalists have never been 
well paid.  The network anchors have been very well paid.  I 
think that’s really the difference.  Public radio journalists are 
paid probably on par with good print journalists.  Broadcast 
journalists are on the anchor/host side and are paid a great deal.  
But, as their audiences diminish, that’s changing also.” 

Question (Newton):  “I find that the KVOD signal 
strength varies in the metro area.  There are locations in High-
lands Ranch that can hardly hear it.  Can something be done 
about that or what are the problems?” 

Answer:  “There are clear rules.  When the FCC allocates 
frequencies, they also allocate power levels also.  We’re work-
ing on the 88.1 signal and it will be put in place in the next 
three or four months.  The new antenna should make it much 
easier to receive around the metro area.  It’s an ongoing proc-
ess.  If there are people in Highlands Ranch who can’t receive 
our signal...we’ve got trouble.  So, check back in about four 
months.  I think it will be much better.  The other part of that is 
just people’s radios.  A lot of radios require external antennas.  
A lot of us don’t think of antennas as we flip on the radio.  So, 
between those two, I think we’ll be able to get a good signal to 
you by the Spring.” 

Question (Lawton):  “Is your daily program schedule 
printed in any newspaper in the area?” 

Answer:  “No, it’s not.  The schedule you have on your 
table is a thumbnail sketch of our basic schedule on both our 
classical and news sides.  So, no, it’s not in the newspapers and 
as you may have noticed, papers are publishing much less infor-
mation about radio programming.  There are even movie theater 
chains now that are not printing their schedules in the newspa-
pers any more.  It is, however, available online.” 

Question (Benson):  “A two part question: 
1. The NPR received a substantial grant via a Joan Kroc 

bequest.  How is that funding used? 
2. What are the ratings for your two stations?” 
Answer:  “The point here is that Joan Kroc, of the 

McDonalds chain, left a bequest of over $200,000,000 to NPR 
some years ago, n.b. it was in November 2003.  The primary 
use of that has been to increase NPR bureaus overseas.  So, 
now there are 17 NPR bureaus around the world…Afghanistan, 
Pakistan, other places.  So, it’s enabled NPR to increase its for-
eign coverage rather dramatically.   

“Ratings?  The primary reason people listen to both the 

news and classical music is that they are thoughtful, 
thinking people.  There is a limit, however, to how many 
thoughtful, thinking people there are in our world (quite a few 
snickers from the crowd) but I’m sure that describes all of you 
<grin>.  In rating’s terms, CPR news reporting around the 
state amounts to nearly 300,000 people per week.  The 
equivalent figure for classical music is somewhat less, about 
175,000.  But, in the Denver metro area, about 2% of all radio 
listening is to KVOD, 88.1 FM.  About 4% is to our news and 
information programming, 90.1 FM.  The Bronco broadcast 
will always outrank us, even after a season like this one.”   

Question (Henninger):  “Is it true that the Car Guys are 
the highest paid personnel involved with NPR?” 

Answer:  “It’s possible and the reason for that, if it’s 
true, is that they are independent contractors.  They’re not 
employees of public radio.  They have their own enterprise 
and they contract with public radio to carry their program-
ming.  They also have a newspaper column and a TV show.  
They are their own kind of media company.  The relationship 
is very rare in public broadcasting. 

“Car Talk is a call-in radio show about, ostensibly—and a 
lot of other things as well—car repair. It started as a public 
radio program in Boston.  It evolved from that into a national 
program.  The two brothers, Tom and Ray Magliozzi, the 
stars of the show, decided they’d be independent and not work 
within public radio structures.  So, they’re making more 
money now than if they had stayed with public radio.” 

Question (Hitchcock):  “Do you have your own investi-
gative reporters, unbiased in their reporting?” 

Answer:  “We have our own unbiased reporters and one 
of our goals is to create an investigative unit.  That’s simply a 
matter of funding.  Getting targeted funding for health report-
ing was a wonderful start, but there is much more that we 
need to do there.  It’s really a money subject.  That type of 
programming is rather expensive.  It’s not something a person 
can churn out in an hour or two as with news reporting.  Done 
properly, it involves a lot of research and analysis.  But, it’s a 
goal.” 

President David gave Max our certificate that we’re 
donating funds to one of Rotary’s many clean water projects, 
in his name. 

David’s thought for the day, from Bob Monkhouse: 
 

“I got my start in silent radio.” 
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